


Overview

WIOO

IMIOO is total brand design studio based in Seoul, Korea. From the in-
ception, symbolized by 1, to the culmination, symbolized by 100, brands
require processes where various elements blend harmoniously, layer by
layer, with added details, ultimately embodying a unified set of values.
From the inception to the culmination of a brand, IMIOO crafts distinctive
design solutions, envisioning unique experiences by maintaining a clear
direction and essence throughout all stages, encompassing space and
brand identity, with its delicate and distinctive perspective.

IM100 BRAND IDENTITY DESIGN
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FUJIFILM ELAGSHIP STORE
HOUSE OF PHOTOGRAPHY. HANNAM
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GUTE LEUTE COFFEE BAR FRANCHISE
TOTAL SPACE BRANDING DESIGN
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COFFEE BAR

GRIND OUR SELVES
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LALA BREAD REMEWAL
TOTAL SPACE BRANDING DESIGN
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EAT BETTER. BE HAPPIER

LARA BREAD




GRAPHIC MOTIF

BREAD SANDWHICH SALAD SPREAD COFFEE



: _ CMYK:
PANTONE: 2155C 11210

CMYK: 38 21 11 0 0 RGB:
RGB: 158181203 251 244 209

BRAND TYPEFACE &S BRAND TYPEFACE

EAT BETTER,
BE HAPPIER

A 1A
BREAD

Gmarket sans LOVE OF THUNDER FAT BETTER, 05 APSIER
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2R COFFEE FRANCHISE
E BRANDING DESIGN
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JOTAL SPACE BRANDING DESIGN
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Symbal Version
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MODERN TAKE ON THE
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HOTBUCK FLAGSHIP STORE
SINGAPORE

KOREAN HOFWG

FRESHLY MADI,, , AND HOT
KOREAN-STYLE TﬂOGS
MADE WITH HIGH-QUALITY INGREDIENTS.
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KOREAN HOT-DOG

HST

KOREAN HOT-POG












iy

A5

b..,.
s oo
L - i

ET [iES [iES)

4
-

X
Py

HOT DUGK

HERE, YOU'LL FIND FRESHLY MADE, CRISPY, AND HOT
KOREAN-STYLE HOTDOGS MADE WITH THE HIGH-
QUALITY INGREDIENTS.
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KOREAN STYLE

FRESHLY MADE, CRISPY, AND HOT
KOREAN-STYLE HOTDOGS FRESH & CRISPY KOREAN

MADE WITH HIGH-QUALITY INGREDIENTS. STYLE HOTDOGS







{1! WY

T )

1

L 1\1_". N












2 MHCTH
O ¥ i

2 ML Q
HO= ZEMiOIef=




f‘o,

il L

~el0lg




T
Ol

L MO

OWLPHARMACY




PRIMARY LOGO SECONDARY LOGO
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TIRTIR FLAG SHIP STORE
HAPJEONG, SEOUL
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SULBING STORE
KEUMCHON BRANMCH




SULBING STORE
KEUMCHON BRANCH




SULBING STORE
KEUMCHON BRANCH
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D.DELI RENEWAL
TOTAL SPACE BRANDING DESIGN

D.0ELI RABOXK) IS ALL ABDUT SPICY RICE CAKES AND NOODLES.
IT'S SMCY, SUPER DELICIOUS AND ADDICTIVE.
LET'S COOK IT TOBETHER!
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PACKAGE DESIGN

HIT FOR THE PERFECT LAMB

EACH CUT BRINGS A MNEW FLAVOR, EACH SEAR A NEW TEXTWURE. THE MORE YOU KNOW THE
DETAILS, THE MORE PERFECT YOUR LAMB BECOMES.










STAY COOL FORTHE
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(Guau chocolat
Jeju parched barley
flour pavé chocolate
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